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60%
ofCXleadersbelievethatAIincustomerexperienceis
transformative,particularlyinenablingcustomerself‑service
andprovidingactionableinsights.[1]

63%
ofretailorganizationsactivelyuseAIincustomerserviceto
improvecustomerinteractions,with40%dedicatingteams
andbudgetstothetechnology.[1]

Nearly half
ofUSmarketersincreasedcustomerexperience‑related
AIinvestmentsin2022,andcompaniesthatwanttostay
aheadofthecurvewillneedtoadoptAItechnologyfor
customer‑experiencepurposesoverthenextfouryears.[2]

Only 32%
ofAIleaderssurveyedbelievedtheycouldrealizetangible
andmeasurablevaluefromtheirdatainitscurrentstate.[3]

Data and customer experience (CX)

Dataisdrivingtransformationineveryindustry,andnowhere
moresothaninretail.Leadersinretailwithaneyeonsuccess
understandthevalueofdeepeningconnections,whether
personalizingemployee,customer,andsupportexperiences,or
creatingactionablesellerintelligencetofostermoremeaningful
interactions.Theyalsoneedbetterdigitalsecurityandrisk
intelligencetoguidestrategicdecision‑making.Dataliesatthe
heartofeachoftheseinitiatives.

Data can unlock hidden consumer behavior patterns, revealing 
the thread that connects consumers and retail experiences:   

• Omnichannelengagement
• Digitalconvenience
• Experientialjourneys
• Personalizedoutreach

In addition to improving customer experience, AI‑powered 
solutions can improve: 

• Supplychainefficiency
• Fraudidentificationandprevention
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What are the challenges?

Rawdataisn’tenough.Retailersneedintegratedinsightsandbusinessintelligence(BI)that
canbeactivatedacrossanentireconnectedorganization.Whatisimpedingthisprocess?

There are three main data challenges to overcome:

So,howdoyouunlockvaluefromyourdataandbringitintotheeraofAI?

Data silos 

• Aggregatinghugevolumesof
datawithdisparateformats

• Managing data integration
acrossmarketingchannels

• Minimizingdatalatency
andtimetoinsight

Technology
resources

• Maintaininglegacysystems
andoutdatedtechnology

• ProvingROIofITinvestments
inbothstoreandonline
environments

• Turninge‑commerceinvestments
intotrueomnichannelexperiences

• Recruitingqualifiedstaffto
implementeffectivedataanalytics

Privacyand
security

• Protectingconsumers’PII
dataagainstcyberthreats

• Complyingwithincreasingly
strictretaildataprotectionlaws

• Fosteringconsumertrust
inethicaluseoftransaction
and personal data
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Step1
Unify your store and 
e‑commerce data for analytics

Togainshopperandoperationalinsightsit’s
necessarytocentralizealle‑commerceand
in‑storedatawithinasingle,governedhub.
Thiswillallowretailbusinessestounlock
shopperandoperationsinsightswithdata
fromacrossthevaluechain.Oneoutcomewill
betoempowereveryoneinthebusinessto
useaccurate,real‑timeinventory,consumer,
andoperationsdatathat’sstoredinasingle
location—asinglesourceoftruth.

Byimprovinganalyticsefficiency,retail
businessescanrapidlyconnectandanalyze
on‑prem,cloud‑based,andthird‑partysources
tobetterpredictconsumerneedsandmake
decisionsfaster.

Bymovingfromproprietarytoopenstandards,
theycangainflexibilityandscalabilitytomeet
evolvingshopperexpectations,whileenabling
securedevelopercollaboration.

Step2
Build AI models to make 
stronger customer connections

Fromthesinglefoundationofreliabledata
andanalytics,retailerscanempowerdata
scienceteamswitheasy‑to‑discoverdata
sourcessotheycancreatefit‑for‑purposedata
models.

Thiswillallowthemtocreateuniqueand
efficientshoppingexperiences,suchas
optimizingstorelayout,andmanagingtheir
productcatalogandinventory,withpredictive
AImodels.

Thiswilldriveimprovedcostandperformance
efficienciesandallowretailerstodiscover
high‑marginrevenuestreams,whilesaving
timewithAIandMLmodelsthatautomate
processes.

Step 3
Responsibly democratize 
analytics to build trust

Bymakingiteasyforeveryonetoaccess
andanalyzedata,retailbusinessescandrive
data‑backeddecision‑makingacrosstheentire
organizationwithself‑service,low‑codeBI,
andvisualizationtools.Allemployees,from
storeassociatestodataanalysts,willbeable
toanalyzedatawiththeirtools,libraries,and
languagesofchoice.

CloudscaleanalyticsandBIwillallowretailers
tosharedataandinsightssecurely,aswellas
empowerteamstocollaboratewithenhanced
securityandimproveprotectionoftheir
businessandconsumersfrompotentialcyber
threats.Thiswillassistinbuildingconsumer
trust,whileenhancingthesafetyoftransaction
andoperationaldatawithindustry‑leading
securityandgovernance.

Step4
Scale transformative analytics 
applications across stores and web 
Acloud‑basedanalyticsplatform,built
andcustomizedforaretailbusiness,will
increaseanalyticalagilityandenableusersto
streamlineandscalethedatapreparationand
analysisprocess.Thiswillhelpthemgaina
competitiveadvantageoverotherretailers 
andmaintainhigh‑marginrevenueusing
first‑partydata.

Byleveragingreal‑timeanalyticsfor
decision‑making,retailbusinessescan
anticipatetheunexpectedandmakeinformed,
data‑backeddecisionsthatoptimizecustomer
experience.

Unlock consumer insights

Microsoftanalyticssolutions useAIandBItounifyandanalyzedata,providingthetoolstoimprovecustomer
experience,improveefficienciesandempowereveryoneinyourorganization.
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We can help you harness the value of your data for improved CX

Obviously,managingandanalyzinglargedatalakesrequireenormouscomputingandstorageresources,aswellasexpertise.Yourdata
centerisconfiguredforday‑to‑dayoperations,notdataanalytics,whichiswhywelooktocloudservices.Cloudscaleanalyticsleverages
thepowerofthecloudservicesprovidedbyMicrosoftAzureanditsecosystemofcloudapplicationsandsystems.

Therighttechnologypartnerisheretomakethishappen.AsanexpertinMicrosoftAzure,wepossessin‑depthknowledgeand
experienceinimplementingcloudscaleanalyticssolutionsthathelptransformthevastquantitiesoffragmenteddatathatexistinyour
businessintovaluableBI.

We take a three‑phased approach:

Bypartneringwiththerightdata,analyticsandAIexperts,organizationscansuccessfullynavigatethecomplexjourneyofAIadoptionin
theretailindustry.

1.Envision
Findoutwhatopportunitiesare
possibleforyourorganizationwhen
youtransformyourdataestateto
unlockitsfullvalue.

2.Experimentandlearn
Begintodevelopadatacultureand
buildtrustthroughasmaller‑scale
proofofconceptthatdelivers
immediatedatavalue.

3.Buildandscale
Getalignedwithyourorganization’s
leadersanddatastewardsonthe
businessvalueyou’lldriveovertime,
mapyourcurrentandfuturedata
estate,andestablishanetworkof
transformationchampions.
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Work with us to grow your customer base 

Trustustoempoweryourteamwiththenecessaryskills,experience,andexpertisethat
willallowyoutotakeadvantageofthepowerofcloudscaleanalytics.

Wecanhelpyouputtogethertherightsolutionsforyourunifiedanalytics,soyou
getthebestpartsofdatamesh,datafabric,anddatahub.Withextensiveexpertise
inMicrosofttechnologies,wecanhelpyoudevelopasolutionarchitecturethatworks
effortlesslyforyourbusiness.

Weprovideaone‑stop‑shopfordataintegration,dataengineering,real‑timeanalytics,
datascience,andbusinessintelligenceneeds.Withthissolution,youwillestablish
aunifiedsourceoftruthbybringingtogetherallanalyticsworkloadsinalake‑first
foundation.Yourteamswillalsobeabletoreducethetimeandefforttakentouncover
impactfulinsightsthroughdemocratizedaccesstodata.

Andthroughitall,youwon’tcompromisetheprivacyandsecurityofyourdata.

High‑growth retail organizations understand that there is no better way to grow 
than by providing customer experiences that set you apart from your competition. 

Ifyouarereadytounlockconsumerinsightsanddifferentiatetheshopping
experiencewithleading data andanalytics solutions—reachouttoustoday.
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403 744 5358

https://www.systemasolutions.ca/
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https://www.cmswire.com/customer-experience/4-ways-that-ai-is-improving-the-customer-experience/
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